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of entering a subscription. Without it,
you are deterred a little from making a
decision. So for many years we have in-
cluded in CC a publisher’s address direc-
tory three times per year in the same
issue as our cumulated journal index.
However, we realized that this was not
the best solution.

Of course, whenever we announce
a new journal we include the publisher’s
address with the first contents page we
publish, We also do this whenever there
is a title change. However, by not con-
tinuing to provide this information with
every issue, we do not take into account
the very behavior which we believe
leads readers ultimately to order a jour-
nal. If a CC reader sees that two or three
issues of a new journal contain relevant
articles, a decision will then be made to
order the journal directly or to encour-
age the local library to do so. At this
point the name and address of the pub-
lisher are critical.

We have not been totally unaware of
this problem, but inertia and production
complexities prevented a quick solu-
tion. Effective in May, however, we im-
plemented a new weekly Publisher Ad-
dress Directory. It appears after the
Author Address Directory. It lists the
publisher’s name and address under the
title of each journal whose contents
page appears in the issue. However, this
feature has a few drawbacks.

Since certain publishers produce
many journals, there is considerable re-
dundancy in the listings. In some issues
this could present a significant space
problem. Even if this were not a prob-
lem, there is another problem with the
format: the reader cannot tell who the
publisher is without first consulting the
directory. But to include the full name
and address on every contents page is
not yet cost-effective. As a conse-
quence, in the near future we will in-
clude the name or trademark symbol of
the publisher on the contents pages near

the journal logo. Readers can then turn
to the Address Directory for the com-
plete publisher’s name and address. This
format will be convenient for the reader
and will save space.

Space is the primary reason we can-
not include full publisher address infor-
mation on the contents page. Another
reason is simply that our method for
production of logos is not computer-
ized. Each journal logo is kept in a
manual file. Over 6,000 of them must be
changed. Just to include the publisher’s
name is a major undertaking and space
will not always permit us to include ad-
dresses. Even if space was not a prob-
lem there are frequent changes in ad-
dresses. Journals which are published by
a society one day are taken up by pri-
vate publishers the next, or vice versa.
And even publishers move occasionally.

To further help CC users and journal
publishers, we are planning to reinsti-
tute a practice we adopted in the early
years of CC, but later dropped. We will
implement a service similar to the one
we provide for Current Book Con-
tents™ . It will permit readers to fill out
an order coupon for journal subscrip-
tions which we will send to publishers.
However, we urge readers to contact
publishers directly or, where appropn-
ate, subscription agents or booksellers.
Indeed, it may be these intermediaries
who need this service most. Although
publishers inform agents of their new
journals, communication is never
perfect. It always helps when you pro-
vide the agent with both the journal
name and the publisher.

Neither CC nor any other form of pro-
motion can make journals succeed if
they contain nothing relevant or reli-
able. While some people may be influ-
enced to subscribe to a new, but medi-
ocre, journal for one or two years, even-
tually the truth will emerge. It will be
difficult for publishers to recapture
readers no matter how the journal might
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improve later on. Therefore, it be-
hooves journal publishers to put their
best foot forward by insuring that the
first few years of their journals contain
first-rate articles. This is not to suggest
that afterwards quality should be
allowed to deteriorate. It is just my way
to reiterate what should be obvious.
Don't start a journal unless you have a
backlog of good papers!

The competition for journal budgets
is fierce. CC cannot solve this problem
alone. However, by making research
administrators aware that there is a lot
of good material published, we can help
them justify increased periodical bud-
gets. The general perception of most
scientists and administrators is that most
journals are mediocre at best, except
the ones in which they publish. We can
change that perception only by restrict-

ing our coverage increasingly to the best
journals available. But even good jour-
nals can run into financial problems in
these inflationary times. A small per-
centage increase or decrease in sub-
scriptions can make or break some jour-
nals.

Individual journals can and do sur-
vive without CC. And undoubtedly CC
can survive without covering a particu-
lar journal. But collectively the journal
publishing industry needs CC. By the
same token CC could not exist without
journals. We have a common interest in
making the performance of research as
efficient as possible. It is the decline in
public support of research because of
perceived inefficiency that publishers
need to fear, not the efforts of those
who try to systematize what would
otherwise be chaos.
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